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AURORA GROUP

Disclaimer

This presentation and its accompanied information include operating
forecast, financial condition and business projection, etc. which are
predictive information gathered from company's internal and external
sources.

The operating result, financial condition and operating forecast actually
created by the company in future may differ from these expressed or
implied predictive information. The reasons may include, but not limit to
market risk, market demand and the ability which the company can
deliver high quality products, etc.

The forecast mentioned in this presentation reflects the current belief of
the company as of the date of this presentation issued. The company
undertakes no obligation to remind or update the information for the
change or adjustment in the future.
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S=EJCR BUSINESS Revenue

AURORA GROUP
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e d- 8 Profit for Q2, 2026

AURORA GROUP

v Consolidated revenue from steady business running
« Consolidated revenue of Q2, 2026 reached NT$ 2.6billions.

v Netincome and EPS remain stable despite of uncertainty of macro economy
« The netincome of Q2 was NT$ 206 millions, and EPS was NT$ 0.92.
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srwei=d The proportion of revenue

Q2, 2026 Q2, 2025
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SEESCR  Profit for H1, 2026

AURORA GROUP

v Consolidated revenue from steady business running
« Consolidated revenue of H1, 2026 reached NT$ 5.1billions.

v Netincome and EPS remain stable despite of uncertainty of macro economy
« The netincome of H1 was NT$ 367millions, and EPS was NT$ 1.63.
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==1=k-4=8 Aurora Corporation 2026 Stakeholder Engagement
e (Shareholders / Investors)

2026 Identified Stakeholders Stakeholder Survey on Topics of Concern (June 2026)
(Priority Engagement)

® The questionnaire was designed in accordance with the revised GRI 3 Standard and
included 16 topics (listed below) for stakeholder response.
® A total of 309 valid responses were received, including 15 from shareholders / investors,

1 Customers representing 4.85% of all responses.
2 Employees
3 Shareholders / ¢ Business Integrity ¢ \Waste Management e Customer Service
Investors e Economic Performance e Energy Management in e Consumer Health and
4 Suppllers / e Information Security Retail and Distribution Safety
Management ® GHG Management and e Talent Attraction and
Contractors e Corporate Governance Carbon Reduction Strategy Retention
5 Government Agencies e Innovative Services e Climate Change Response ® Occupational Health and
 Water Resource Safety
6 Financial Institutions Management e Social Investment
* Supply Chain Management
7 Communities -
. / Three Key Findings
Nonprofit

Organizations v' Material topics are highly concentrated in the Social (S) and Governance (G) dimensions.
v’ Stakeholders show strong consensus on “Business Integrity” and “Customer Service.”
v" Environmental topics emphasize regulatory compliance and progressive implementation.
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